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'Real Journeys' Feature 1 – Rhonda Hitchcock 
Local musician combines passion with opportunity to create a growing business 
By Sara Korn 
 
This is the first in a new series of articles featuring the journeys of real women as 
they venture into the realm of business and investing. We applaud and support 
those women who are living the Rich Woman mission: rocking the world, one 
Rich Woman at a time! 
 
Rhonda Hitchcock is a graphic designer with Rich Dad/Rich Woman. She is also 
co-founder of Chicks with Picks, a small-but-growing business that handles the 
management booking of female musicians (now over 100 girls on the roster and 
growing) in the Phoenix, Arizona (USA) metro area. Chicks with Picks has 
weekly and monthly shows and annual music festivals that feature established 
female artists as well as local up-and-coming musicians. Here is Rhonda’s story: 
 
Rich Woman Community News: So Rhonda, how many quadrants of the 
CASHFLOW Quadrant are you in currently? 
 
Rhonda Hitchcock: All of them! I'm a full-time employee here at Rich Dad. 
That's the E quadrant. I still do some freelance graphic design on the side, the S 
quadrant. Chicks with Picks is being built to generate passive income so I won’t 
have to work as hard, so that’s in the B quadrant. In the I quadrant, I have a 
rental property and some silver. It's a big time commitment but what can I say? 
I'm a workaholic! 
 
RWCN: Tell me about Chicks with Picks. How did you get started? 
 
RH: I myself am a singer/songwriter. I met Pandy (Pandy Kellems, Rhonda's co-
founder in Chicks with Picks) on the Arizona Music and Entertainment Hall of 
Fame advisory board. We were talking one day and agreed that it would be cool 
to have a show with a bunch of girl singer/songwriters on one stage. So we 
decided to just do it. We started out with our first weekly booking on November 6, 
2007, two weeks after we decided to start the business. Those continued, and 4 
months later we had our first festival on March 2, 2008, where we had over 35 
girls on stage including Jessi Colter (Waylon Jennings wife).Then in March of 
2009 our 2nd annual event featured Michele Branch, Sara Buxton, Jessi Colter 
and over 75 local chicks on multiple stages. This January we passed our 300th 
show and in March again we had our 3rd annual event featuring our local chicks 
and Grammy-nominated Sophie B. Hawkins.  
 
At this point we've got our systems pretty well established. The next step is to 
expand our web presence and advertising so we can increase our shows, 
possibly do some radio segments and TV segments on the web. Our goal is to 
have five bookings a night going on throughout the valley. I expect it will take 
about another year to get to where we want to be. 
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RWCN: Five a night? So you don't have to be at the shows yourself?  
 
RH: No. We book the shows and then the musicians just show up and do their 
thing. It's great for the girls because they can focus on their show instead of all 
the management on the booking side of things. It's great for us - especially once 
we get the number of bookings up - because it's passive income for us in the 
sense that we don't have to be there personally at all the shows. But, like I said, it 
is a lot of work. There are now four of us working in the business and it's actually 
pretty amazing that we've accomplished so much in a short amount of time with 
just the four of us.  
 
RWCN: What were your feelings when you started the business?  
 
RH: I was excited. When I look back now I think, "Wow, we did that?" It took a lot 
of courage and I think also naïveté helped! You don't really know what you're 
getting into when you start. You just go out there and do it and inevitably you 
learn as you go. There are difficulties along the way, but you rise to the 
challenge. You learn what you are capable of. Even with the problems and the 
failures that just come with business, it is worth it because it is so rewarding and 
you learn so much. You have to just do it or you'll never know. You have to 
experience it. The good that you get out of it more than offsets the downsides.  
 
RWCN: Have those feelings changed now that you have more experience?  
 
RH: No, I am still excited. Every new corner we turn is a new source of 
excitement.  
 
RWCN: What hurdles did you face? How did you overcome them?  
 
RH: I think the biggest was financial - finding money. We were lucky to have 
friends to borrow from. Sometimes we can negotiate terms with suppliers 
because we've shown them that we'll make good on what we owe one way or 
another and they want to keep doing business with people who take paying their 
bills seriously! 
 
Also, you have to prove yourself before people will take you seriously. We've 
developed a lot of great relationships in the industry now, but that took time and 
we had to take risks, especially with our large shows. People won't give you the 
time of day if they don't know you. You have to go out there and accomplish 
something first.  
 
Realize that it takes a while to become profitable. Everything we do right now is 
an investment into the company. We learned so much putting on each show. We 
made inroads in the industry, gained exposure, and proved to everyone that we 
are for real, not just talkers.  
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RWCN: What advice would you give to someone just starting out, or who is 
thinking of becoming an entrepreneur? 
 
RH: You'd better be ready to deal with failure. Most people think failure is 
completely a bad thing. It happens, and you have to isolate it in your mind to just 
that incident and not generalize it to yourself or your business. Many people give 
up too quickly because they fail once and think the whole thing is hopeless. Keep 
your eye on the big picture. If you can keep going even after a failure, you'll be 
fine.  
 
RWCN: What has been your greatest success?  
 
RH: Bringing all these girls together, seeing all that talent in one location, and 
knowing that we've opened up opportunities for many girls who might not have 
known how to start on their own. Even guys have said we've made a significant 
contribution to the music industry here and asked when will we be doing this for 
them? 
 
RWCN: What has been your greatest learning experience? 
 
RH: That we can do this. The best way to learn is to just do it. 
	  


